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I. Generic drug markets



The The globalglobal pharmaceuticalpharmaceutical marketmarket ((2005)2005)

AsiaAsia, , AfricaAfrica, , AustraliaAustralia
$134 $134 bnbn

22%22%
NorthNorth--AmericaAmerica

$266  $266  bnbn
44%44%

EuropeEurope $172 $172 bnbn
29%29%

Source: IMS  

LatinLatin--AmericaAmerica
$29  $29  bnbn

5%5%

Total world market :  $601 bn

+7 % over previous year

CEE $11.3 CEE $11.3 bnbn
1.8% 1.8% 



LeadingLeading genericgeneric drugdrug marketsmarkets asas % % ofof totaltotal marketmarket (2006(2006EE))
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World generic pharma market*: $84.4 bn
+10% 



LeadingLeading genericgeneric drugdrug marketsmarkets (2006(2006EE))

Source: Espicom
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LeadingLeading genericgeneric drugdrug marketsmarkets % % ofof totaltotal
domesticdomestic pharmapharma marketmarket (2006E) (2006E) 

Source: Espicom
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Some hurdles aheadSome hurdles ahead……



Main hurdles for generic companiesMain hurdles for generic companies

Legal and IP

Regulatory



Main challenges to generic companies in the EU/regionMain challenges to generic companies in the EU/region

GGoodood newsnews

Ageing population increases need for sustainable health care and
decreasing costs

Growing awareness of generic medicines among policy makers 
- seen as key to sustainable, affordable and quality healthcare

General desire of governments to increase use of generic 
medicines

EU DG Competition active interest in anti-competitive activities



Main challenges to generic companies in the EU/regionMain challenges to generic companies in the EU/region

Bad newsBad news

Cost cutting measures by reimbursement authorities 
in all countries

Decreasing price levels influence business profitability

– impact on levels of employment and investment



II. Our region

Central & Eastern Europe



Pharma markets in CEE  (2005)

Source: IMS & Espicom

TotalTotal marketmarket sizesize:: $11.3 $11.3 bnbn

TotalTotal populationpopulation: : 100.4 m  100.4 m  

ThreeThree largestlargest marketsmarkets::

PolandPoland: : $4.4 $4.4 bnbn
Hungary: Hungary: $2.3 $2.3 bnbn
CzechCzech RepublicRepublic: : $1.7 $1.7 bnbn



PopulationPopulation andand lifelife expectancyexpectancy inin thethe regionregion

Czech Republic 73 / 79
Hungary 69 / 77
Romania 68 / 76
Poland 71 / 79
Slovakia 70 / 78

Source: WHO
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GDP GDP inin thethe regionregion

Source: IMS, World Development Indicators

GDP EU 10:

$686 bn (2005)

GDP (GDP ($bn$bn) (2006E)) (2006E)
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GDP GDP inin thethe regionregion

Source: IMS, World Development Indicators

EU25
GDP EU 15:
$2,682 bn (2005) 80%

GDP EU 10:
$686 bn (2005) 20%

GDP per capita

- Germany: $33,726

- Hungary:  $10,820



GenericGeneric PenetrationPenetration inin thethe regionregion (2005) (2005) 

Czech Republic 33% / 55%

Hungary 34% / 49%

Romania 44% / 84%

Poland 52% / 65%

Slovakia 37% / 58%

Source: IMS 

Value / Volume



MainMain problemsproblems inin thethe regionregion

EconomicEconomic andand politicalpolitical stabilitystability issuesissues

RapidlyRapidly changingchanging legislationlegislation

MobilityMobility ofof workforceworkforce lowlow –– languagelanguage

DecliningDeclining pharmapharma pricesprices v. v. increasingincreasing costscosts



AlternativeAlternative strategiesstrategies forfor companiescompanies inin thethe regionregion

Establish collaborations with similar companies or go it alone ?

Build international networks or remain local ?

Focus or spread….therapeutic classes ?

New product areas, eg. Biosimilar ?



III.  Closing remarks



Closing remarks

Country GDP growth impacts healthcare spending

Focus will continue to be on cost effective medicines

Business profitability impacts investment and employment levels

Local market awareness identifies opportunities 



PotentialPotential –– bewarebeware ofof misleadingmisleading %%’’ss

USA USA pharmapharma marketmarket $252 $252 bnbn (2005)  (2005)  

5% 5% growthgrowth $12.6 $12.6 bnbn

GermanyGermany pharmapharma marketmarket $32 $32 bnbn (2005)(2005)

8% 8% growthgrowth $2.6 $2.6 bnbn

RussianRussian pharmapharma marketmarket $7.8 $7.8 bnbn (2005) (2005) 

20% 20% growthgrowth $1.6 $1.6 bnbn

Source: IMS 



PotentialPotential –– bewarebeware ofof misleadingmisleading %%’’ss

USA USA genericgeneric pharmapharma marketmarket $31 $31 bnbn (2006E)  (2006E)  

11% 11% growthgrowth $3.4 $3.4 bnbn

GermanGerman genericgeneric pharmapharma marketmarket $14 $14 bnbn (2006E)(2006E)

5.7% 5.7% growthgrowth $0.8 $0.8 bnbn

RussianRussian genericgeneric pharmapharma marketmarket $1.5 $1.5 bnbn (2006E) (2006E) 

14% 14% growthgrowth $0.2 $0.2 bnbn

Source: Espicom



Thank you for your kind attention.


